CITY OF ELKO NEW MARKET
SCOTT COUNTY, MINNESOTA

RESOLUTION NO. 19-37

RESOLUTION REPORTING THE RESULTS OF THE PERFORMANCE
MEASUREMENT SYSTEM TO THE OFFICE OF THE STATE AUDITOR

WHEREAS, Benefits to the City of Elko New Market for participation in the Minnesota
Council on Local Results and Innovation’s comprehensive performance
measurement program are outlined in MS 6.91 and include eligibility for a
reimbursement as set by State statute; and

WHEREAS, Any city/county participating in the comprehensive performance measurement
program is also exempt from levy limits for taxes, if levy limits are in effect; and

WHEREAS, The City Council of Elko New Market has adopted and implemented at least10 of
the performance measures, as developed by the Council on Local Results and
Innovation, and a system to use this information to help plan, budget, manage and
evaluate programs and processes for optimal future outcomes; and

NOW THEREFORE LET IT BE RESOLVED THAT, The City Council of Elko New Market
will continue to report the results of the performance measures to its citizenry by
the end of the year through publication, direct mailing, posting on the
city’s/county’s website, or through a public hearing at which the budget and levy
will be discussed and public input allowed.

BE IT FURTHER RESOLVED, The City Council of Elko New Market will submit to the
Office of the State Auditor the actual results of the performance measures adopted by the
city/county.

ADOPTED, by the City Council of Elko New Market this 27" day of June, 2019.

CITY OF ELKONEW MARKET

oe Julus, Mayor

Thdfas Terry, Acting City Clerk




The LEATHERMAN Company

FINDINGS AND IMPLICATIONS
2018 City of Elko New Market

City Demographics:

Elko New Market remains a growing exurban community. Since the 2015 study, the median
longevity of adult residents decreased by less than two years to 11.0 years. This is over five
years lower than the metro area average, but in line with other exurban areas. Twenty-three
percent of the sample report moving to the city during the past five years, while 28% was there
for over two decades. Fifty-six percent have school-aged or pre-school children in their
households.

The median age of respondents is 43.0 years old. Nineteen percent of the sample is over 55
years old, while 24% are less than 35 years old. Women outnumber men by two percent in the
sample.

Quality of Life Issues:

Ninety-eight percent rate their quality of life as either “excellent” or “good;” in fact, 46% see it
as “excellent.” Only two percent rate the quality of life lower. The key differentiating factor for
quality of life is the “excellent” rating given by residents. A high 46% deem it “excellent,”
placing the city well within the top decile of Greater Metropolitan Area suburban and exurban
communities. Among exurban communities, Elko New Market’s “excellent rating” is at the top

of the range.

“Housing,” at 16%, followed by “quiet and peaceful” and “small town feel,” each at 14%, tops
the list of factors most important in moving to Elko New Market. “Housing” is particularly
important to 5-30 year residents and 18-44 year olds; “quiet and peaceful” is a key factor for
over 30 year residents and 18-24 year olds. Ten percent point to “closeness to family,”
especially less than five year residents, and nine percent cite “rural and open space,” very
important to over 30 year residents and 18-24 year olds. Together, these top five factors are
mentioned by 63% of the sample.
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At 26%, “small town feel” leads the list of attributes people like most about living in the
community. “Quiet and peaceful” and “rural and open spaces” follow at 18% and 12%
respectively; the latter is especially liked by less than two year residents, empty-nesters, and over
55 year olds. “Friendly people” and “nice place to raise children” rank next at 11% and ten
percent each. Together these top five factors are posted by 77% of the sample.

The most serious issues facing the city are “lack of businesses,” at 30%, mentioned most often
by households containing children. Fourteen percent point to the “need for a grocery store,”
especially 5-30 year residents, while ten percent each cite “high taxes,” particularly over 20 year
residents and over 45 year olds, or “too much growth.” These four issues are posted by 64% of
the sample. A “booster” group of six percent, just below the Greater Metropolitan Area norm,
says there are “no” serious issues facing the community. “Boosters” have declined by 17%
during the past three years.

When property taxes are weighed against the quality of city services, 78% rate the value as
“excellent” or “good,” a six percent increase in three years. Twenty-two percent, down six
percent, rate the quality as “only fair”” or “poor.” More negative ratings are posted by over 55
year olds and men. The over three-to-one favorable-to-unfavorable ratio reveals a community
satisfied with the cost of currently-offered city services. This rating continues to rank within the
top decile of Greater Metropolitan Area suburban and exurban communities; among exurban
communities, it places Elko New Market at the top over the past five years.

City Services:

[n evaluating specific city services, the mean approval rating is 87.5%, placing the city in the top
quartile of Metropolitan Area suburban and exurban communities. The mean approval rating
decreased by 4.5% in the past three years. As an indicator of more dissatisfaction with city
services this year, “excellent” ratings decreased by an average of 9.6% since 2015.

Even so, in looking at each individual city service, two services stand out as “best practices™ in
the metro area: “city street repair and maintenance” and “snow plowing.” Four services are in
the top decile in comparison to other Metropolitan Area communities: “police protection,” “fire
protection,” and “park maintenance.

City Service Favorable | Unfavorable “Exlc):l::ﬁil’s’eRl:ting__
Police Protection 98% 2% 5%
Fire Protection 91% 3% 4%
Park maintenance 91% 7% TR s
Snow Plowing 86% 14% I A
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Decrease in

City Service Favorable | Unfavorable “Excellent” Ratin
City-sponsored recreation programs 84% 8% ok s
City Street Repair and Maintenance 82% 17% o
Code Enforcement 78% 15% % T
Mean 87.1% 9.4% 9.6%

Those rating a city services as “‘only fair” or “poor” were asked for a reason. Forty percent of
residents fall into this category. “Poor street repair” is criticized by 25%. “Poor snow plowing”
and “lack of code enforcement” are each cited by 22%.

Seventy-five percent feel the City of Elko New Market does not need to add any further city
services. Fifteen percent would like to see a “community center.”

Public Safety Issues:

A solid 85% rate the amount of police patrolling in their neighborhood as “about the right
amount.” Only 2% think the amount is “not enough.” Eighty percent rate the amount of traffic
enforcement by the police in their neighborhood as “about the right amount.” Eighteen percent,
though, think it is “not enough.” These combined ratings of police patrolling are among the top
quartile of communities across the Greater Metropolitan Area.

Forty-one percent, an | 1% increase in three years, think the problem of traffic speeding in their
neighborhood is either “very serious” or “somewhat serious.” Fifty-nine percent see it as “not
serious.” Thirty-nine percent, a 17% increase in three years, view the problem of stop sign
violations in their neighborhood as either “very serious” or “somewhat serious.” Sixty percent
think it is “not too serious” or “not at all serious.” Both levels of concern are slightly higher than
other suburban and exurban communities; they arise from the evaluations of over 30 year
residents and over 55 year olds.

Twenty-six percent think the greatest public safety concern in Elko New Market is “traffic
speeding,” while 17% see it as “youth crimes and vandalism.” It is important to note from the
previous question on the seriousness of traffic speeding; only 13% rate the problem as “very
serious.” Although traffic speeding leads the list of public safety concerns, it is a “soft” concern.
Thirty-seven percent think “none” of the enumerated public safety concerns are a problem in the
city; double the Greater Metropolitan Area average.
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Transportation Issues:

Fifty-five percent commute outside of the city to school or work on a daily basis. Within this
group, 78% use Highway 35 for the majority of their commutes, while 11% similarly use
Highway 13. Fifteen percent regularly ride public transit, an almost three-fold increase in three
years. Frequent users tend to be under 10 year residents, households containing children, 18-34
year olds, and women. The typical rider uses public transit five or more days per week. Among
non-public transit users, 65% have never ridden this form of transportation.

Next, respondents were asked how likely they would be to use four different potential public
transit services. In the table below, the potential service is followed by the percent of residents
who would be at least “somewhat likely” to use it and the market projection of service users.

Potential Service Likely to Use Projected Use
Service to events in Downtown Minneapolis or Downtown
Saint Paul for events like concerts or sporting events at Target 63% 24%
Center, Target Field or the Xcel Energy Center
Service to the Minnesota State Fair, Valley Fair, Canterbury
. 60% 22%
Park or the Renaissance Center
Regular weekly commuter service from Elko New Market to
. . 34% 12%
Downtown Minneapolis
Service to area Community and Technical Colleges, such as
y g ‘ 25% 9%

Normandale, Inver Hills, or Dakota County Technical College

As in the 2015 study, the most popular service is to events in either Downtown Minneapolis or
Saint Paul. Close behind is seasonal service to periodic amusements. More limited interest in
found in the daily commuter service to Downtown Minneapolis and service to area educational
institutions.

Eighty-one percent report familiarity with the Minnesota Valley Transit Authority, or MVTA.
Since 2015, familiarity has almost doubled.

Parks and Recreation:

The household use of existing facilities in the park system was examined in some detail. Eighty-
seven percent report members using the trails and sidewalks. Seventy-four percent visit larger
community parks and 68% visit smaller neighborhood parks. Fifty-eight percent, an 18%
increase since the last study, use the community ballfields, while 52%, a 13% increase, indicate
using the Wagner Park Shelter. Thirty-two percent, a 13% increase in three years, use the
Wagner Park skatepark, and 32% visit city ice rinks. When comparing Elko New Market to
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communities with similar demographics, use of park facilities is among the top quartile of cities.

Users were asked to rate each specific facility. A comparatively high average of 90% of facility
users offering ratings post positive ratings; in only two cases, Wagner Park Skatepark and city
ice rinks, did negative judgments exceed 10%. These park facility ratings continue to place the
city within the top ten percent of cities across the Greater Metropolitan Area and among the top
three exurban communities.

Park Facility Change in Favorable Unfavorable
Usership
Larger Community Parks +10% 74% 2%
Smaller Neighborhood Parks +2% 68% 8%
Trails and Sidewalks +10% 87% 7%
Community Ballfields +22% 56% 6%
Wagner Park Skatepark +16% 29% 6%
Ice Rinks +7% 32% 6%
Wagner Park Shelter +17% 52% 3%

Ninety-one percent of the residents feel that existing recreational facilities offered by the City
meet the needs of their household. Only seven percent disagree, principally citing the lack of
baseball fields.

Ninety-two percent similarly feel that existing recreational programs offered by the City meets
the needs of their households. Six percent disagree, citing particularly the lack of basketball
programs. This level of satisfaction with recreational programs is right at the norm for the
Greater Metropolitan Area.

Forty-four percent, consistent with the 2015 level, report household members participated in a
City park and recreation program. The most popular are baseball/softball programs, accounting
for almost one-third of the participants, and swimming, accounting for 14% of the participants.
Among participants, a unanimous 99% are satisfied with the experience. Combining the use and
rating of recreation programs, Elko New Market places among the top five communities across
the Greater Metropolitan Area.

Ninety-six percent believe existing community events offered by the City meet the needs of their
households. When comparing Elko New Market to communities with similar demographics, this
level of satisfaction with community events is 17% higher than the average. A very large 86%
think the City has the “right amount” of community events; only 11% believe it is “too few.”
Eighty-one percent of community households participate in community events. Among
participants, 21% attended “the Parade,” 16% attended “Fire & Rescue Days,” and 15%
participated in “block parties” or “the Easter Egg Hunt.” One hundred percent are satisfied with
their experiences there. Combining the use and rating of community events, Elko New Market is
Page 5



at the top of communities across the Greater Metropolitan Area.

City Government and Staff:

Overall, residents continue to be extremely satisfied with their contacts with City Hall.
Forty-five percent of the sample contacted Elko New Market City Hall during the past twelve
months. Seventy-one percent called or visited one of four departments: Billing, Public Works,
Parks and Recreation, or General Information. On two aspects of customer service, staff
members are rated as either “excellent” or “good™ by at least 91% of those who contacted City
Hall: “response time from City Staff to assist you™ and “courtesy of city staff.” There are no
statistically significant differences between departments when looking at aspects of customer
service. The standard threshold indicating quality customer service in the public sector is an
80% positive rating. The average 94% favorable ratings on customer service places Elko New
Market in the top decile among Greater Metropolitan Area communities.

Sources of City Information:

Forty percent cite the “City Newsletter” as their principal source of information about Elko New
Market City Government and its activities. Twenty-nine percent point to the “City Website.”
Eight percent cite “social media,” while six percent each rely upon “e-mailed newsletters™ or
“word of mouth.” “Local newspapers” are the principal source of information for four percent.
The City Newsletter audience is heavily skewed toward over 20 year residents, empty-nesters,
over 45 year olds, and men. The “City Website™ has especially high use percentages by 2-10
year residents, households containing children, 18-44 year olds, and women. These two sources
of information appeal to different “generations.” Except with respect to one source of
information, most respondents already rely upon their most preferred source; the only exception
is “e-mailed newsletters,” preferred by 22% and currently relied upon only six percent.

Eighty-five percent report a household member regularly read the city’s newsletter. Among
regular readers, 94% rate the quality of the newsletter either “excellent” or “good,” while seven
percent rate it as “only fair” or “poor.”

If the printed version of the city’s newsletter were discontinued, 86% of Elko New Market
households would be able to access the electronic version on a computer or mobile advice.
Sixty-seven percent are also at least “somewhat likely” to read an electronic version of the city
newsletter; but, using standard market projection techniques, 26% would be expected to actually
read this version.

Sixty-seven percent, an increase of 22%, of the households in the community accessed the City’s
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website. Among users, 88% favorably rate the content of the website, while 85% rate the ease of
navigating the website favorably.

A social media presence by the City of Elko New Market would supplement its current
communications reach. At this point, Facebook users are 84% of the households in the city,  °
while 62% use YouTube, and 42% access Twitter. Almost 90% of the users of Facebook, and
about 70% of YouTube or Twitter users report they are likely to use that social media to obtain
information about the community.

Conclusions:

In compartson with the opinion survey conducted in 2015, Elko New Market residents are
growing more worried about a cluster of issues correlated with growth and development.
Concerns about business development, development amenities, rate of growth, and tax levels
emerged as city challenges. Even so, residents rate the quality of life in Elko New Market and
rate city government and services relatively high.

The key issue facing decision-makers in the future remain balancing growth and development
with natural ambience and the efficient provision of city services — in essence, balancing the
wishes of residents against their concerns as taxpayers, City government and staff currently
strikes an excellent balance when compared with other exurban communities. Strong positive
city service ratings are posted across the board, though a slippage in intensity — from “excellent”
to “good” ratings — is common, and more criticism can be found in the perceived lack of code
enforcement and slow plowing response to snow storms. Public safety concerns remain focused
on traffic speeding and stop sign violations in residential neighborhoods, as well as youth crimes
and vandalism.

Development preferences are focusing on “Type II”" growth, shifting from the rate of change and
provision of basic services to desired types of general development. Residents see a need for
additional amenities — more local business offerings, especially a grocery store.

Two opinion “blocs” are present in this survey. Demographically, the profile of the first group is
over 20 year residents, empty-nesters, over 45 year olds, and men. They are concerned about
“high taxes,” “preserving the rural ambience of the city by maintaining open spaces,” and
“efficient city government spending.” The second group is composed of less than 20 year
residents, households containing children, 18-44 year olds, and women. They are concerned
about “safety,” “quality of schools,” “preserving the rural ambience of the city by maintaining
open spaces,” and “lack of businesses in the community.” The first block primarily uses the City
Newsletter to keep abreast of City government and its activities; the second bloc relies upon the
City Website.

29 &<
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Overall, the City of Elko New Market continues to do an exceptional job in communicating with
residents about city government and policies. But, shifting away from the printed newsletter
could disenfranchise one of the major opinion blocs in the community. Given their
communication preferences, residents want to receive information directly from the City with no
secondary filters.

As in the 2015 study, Elko New Market is still “working well.” Residents are very happy with
their community. They endorse the direction the City is taking and are confident about the future
of the community. The major challenge will be preserving the small town ambience of the
community and simultaneously attracting more suburban-like amenities to the city.
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THE MORRIS LEATHERMAN COMPANY
3128 Dean Court
Minneapolis, Minnesota 55416

City of Elko New Market
Residential Survey
FINAL MAY 2018

Hello, I'm of the Morris Leatherman Company, a polling
firm located in Minneapolis. We have been retained by the City of
Elko New Market to speak with a random sample of residents about
issues facing the community. This survey is being conducted
because the City Council and City Staff are interested in your
opinions and suggestions about current and future city needs. I
want to assure you that all individual responses will be held
strictly confidential; only summaries of the entire sample will

be reported.

1. Approximately how many years have
you lived in the City of Elko New
Market?

2. Thinking back to when you moved to

Elko New Market, what factors were
most important to you in selecting
the city?

3. What do you like most about living
in the City of Elko New Market?

LESS THAN TWO YEARS....5%
TWO TO FIVE YEARS..... 18%
FIVE TO TEN YEARS..... 25%
TEN TO TWENTY YEARS...24%
20 TO 30 YEARS........ 16%
OVER THIRTY YEARS..... 12%
DON'T KNOW/REFUSED..... 0%
DON’T KNOW/REFUSED..... 0%
NEIGHBORHOOD........... 4%
HOUSING............... 16%
SAFE................... 8%
RURAL/OPEN SPACE....... 9%
QUIET AND PEACEFUL....14%
CONVENIENT LOCATION....4%
FRIENDLY PEOPLE........ 4%
SMALL TOWN FEEL....... 14%
CLOSE TO FAMILY....... 10%
SCHOOLS. .. ............. 8%
CLOSE TO JOB........... 8%
DON’T KNOW/REFUSED..... 1%
SMALL TOWN FEEL....... 26%
QUIET AND PEACEFUL....18%
HOUSING/NEIGHBORHOOD. .. 9%
RURAL/OPEN SPACE...... 12%
SAFE...... ... .. 0., 8%
FRIENDLY PEOPLE....... 11%
CONVENIENT LOCATION....2%
PLACE TO RAISE KIDS...10%
CLOSE TO JOB........... 2%
SCHOOLS. ............... 2%



4. What do you think is the most
serious issue facing the city

today?

5. How would you rate the quality of
life in Elko New Market --

lent, good,

Moving on. ...

Property tax revenues are divided among the City of Elko New
and your local public school district.

Market, Dakota County,

only fair,

excel-

or poor?

DON’T KNOW/REFUSED
NOTHING. ..........

2018, the actual percentage of your property taxes going to
the City of Elko New Market was 33 percent.

6. When you consider the property
taxes you pay and the quality of
city services you receive,
you rate the general value of city

services as excellent,

fair, or poor?

I would like to read you a list of a few city services.

good,

would

only

each one, please tell me whether you would rate the quality of

the service as excellent,

Police protection?
Fire protection?
Park maintenance?

O W 3

1
programs?

11. Code Enforcement?

good,

City-sponsored recreation

only fair,

EXCL

53%
57%
30%

29%
14%

HIGH TAXES............ 10%
LACK OF BUSINESSES....30%
CITY SPENDING.......... 2%
TOO MUCH GROWTH....... 10%
QUALITY OF WATER....... 9%
NEED GROCERY STORE....14%
HIGH COST OF WATER..... 8%
ROAD REPAIR............ 4%
QUALITY OF SCHOOLS. .... 2%
SCATTERED. .. ... ... ..... 2%
EXCELLENT............. 46%
GOOD. .. ... ... 52%
ONLY FATR............ .. 2%
POOR. ... ... . .. 0%
DON'T KNOW/REFUSED. .... 0%
In
EXCELLENT. ... ......... 19%
GOOD. ... ... . .. 59%
ONLY FATR. ... .. ... .... 18%
POOR.. .. ... ... ... 4%
DON'T KNOW/REFUSED..... 1%
For
or poor? (ROTATE)

GOOD FAIR POOR DK/R
45% 2% 0% 0%

34% 2% 1% 6%

61% 6% 1% 2%

55% 6% 2% 8%

64% 9% 6% 7%

Now, for the next three city services, please consider only

their job on city-maintained street and roads.

That means



excluding interstate highways,
taken care of by other levels of government.

state and county roads that are

Hence, Interstate

35, County Road 2, also known as 260" Street or Main Street and

County Road 91,

also known as Natchez Avenue,

should not be

considered. How would you rate
EXCLL GOOD FAIR POOR DK/R
12. City street repair and
maintenance? 8% 74% 13% 4% 0%
13. Snow plowing? 19% 67% 11% 3% 0%
IF ANY CITY SERVICE IS RATED "“ONLY FAIR” OR “POOR,"” ASK:
(N=100)
14. Why did you rate that ser- DON’T KNOWR/REFUSED....0%
vice as (only fair/poor?) POOR SNOW PLOWING..... 22%
SLOW RESPONSE.......... 9%
POOR STREET REPAIR....25%
LACK OF CODE ENFORCE. .22%
NOT ENOUGH RECREATION.13%
POOR PARK MAINTENANCE. .6%
SCATTERED.............. 3%

15. Are there any city services you DON’'T KNOW/REFUSED..... 9%
would like to see add in the City NOTHING............... 66%
of Elko New Market? (IF “YES,” RECREATION PROGRAMS....5%
ASK:) What would those be? COMMUNITY CENTER...... 15%

RECREATION FACILITIES..2%
SCATTERED. . ............ 3%

Thinking about another topic....

16. How would you rate the amount of TOO MUCH............... 3%
police patrolling in your neigh- ABOUT RIGHT AMOUNT....85%
borhood -- too much, about the NOT ENOUGH............ 12%
right amount or not enough? DON'T KNOW/REFUSED..... 0%

17. How would you rate the amount of TOO MUCH............... 1%
traffic enforcement by the police ABOUT RIGHT AMOUNT....80%
in your neighborhood -- too much, NOT ENOUGH............ 18%
about right amount or not enough? DON'T KNOW/REFUSED. .... 1%

18. How serious of a problem is traf- VERY SERIOUS.......... 13%
fic speeding in your neighborhood SOMEWHAT SERIOUS...... 28%
-- very serious, somewhat serious, NOT TOO SERIOUS....... 36%
not too serious, or not at all NOT AT ALL SERIOUS....23%
serious? DON'T KNOW/REFUSED..... 0%



19,

20.

And, how serious of a problem are VERY SERIOUS........... 6%

stop sign violations in your nei- SOMEWHAT SERIOQUS...... 33%
ghborhood -- very serious, some- NOT TOO SERIOUS....... 31%
what serious, not too serious, or NOT AT ALL SERIOQUS....29%
not at all serious? DON'T KNOW/REFUSED..... 1%

Please tell me which one you consider to be the greatest
concern in Elko New Market? If you feel that none of these
problems are serious in the city, just say so....

Violent Crime. . . . v vttt ittt e e e e et e e 1%
Traffic speeding... ... ... .. ... i 26%
el L = T 6%
Youth crimes and vandalism..................... 17%
Identity theft. ... ... ... . i 0%
Business crimes, such as shoplifting

and check fraud. ....... .. .. 3%
Residential crimes, such as burglary,

and theft . ... i e e e e e e 2%
ALL EQUALLY . . . ottt e i e e e e e e e e e e e e 6%
NONE OF THE ABOVE . . . . . . ittt e it e e i et e e e aa e 37%
DON'T KNOW/REFUSED . . . .« ittt ittt e it e iiieee e 2%

Moving on. ...

21.

23.

Do you commute outside of your city YES................... 55%
to school or work on a daily basis? NO.................... 44%
DON’T KNOW/REFUSED..... 1%

IF “YES,” ASK: (N=138)

22. Which major highway do you use for the majority of your
commuting to work or school?

REFUSED, 1%; HIGHWAY 35, 78%; COUNTY ROAD 2, 5%;
HIGHWAY 13, 11%; SCATTERED, 5%.

Do you or anyone in your household YES................... 15%
ride public transit on a regular NO. .ottt 85%
basis? DON’'T KNOW/REFUSED..... 0%

IF “YES,” ASK: (N=37)



24 . How many days per week on ONE.................

average do you ride public TWO . & it e e 22%
transit? THREE. . . .............. 27%
FOUR.......... ... ... .. 16%
FIVE OR MORE.......... 35%
DON'T KNOW/REFUSED..... 0%
IF “NO” IN QUESTION #23, ASK: (N=212)
25. Have you ever ridden public YES. ..o 51%
transit? NO..... .. i, 49%
DON’'T KNOW/REFUSED..... 0%
Now, I would like to read you a list of potential services that
could be offered by public transit. For each one, please tell me
if it would make you much more likely to use public transit,
somewhat more likely or would it make no difference to you.
MML SML NOD DKR
26. Regular weekday commuter service from
Elko New Market to Downtown Minneapolis. 12% 22% 65% 1%
27. Service to the Minnesota State Fair,
ValleyFair, Canterbury Park or the
Renaissance Festival. 26% 34% 38% 2%
28. Service to area Community and Technical
Colleges, such as Normandale, Inver Hills,
or Dakota County Technical College. 10% 15% 74% 1%
29. Service to events in Downtown Minneapolis
or Downtown Saint Paul for events like
concerts or sporting events at Target
Center, Target Field or the Xcel
Energy Center. 32% 31% 34% 3%
30. Are you familiar with the Minnesota YES................... 81%
Valley Transit Authority or MVTA? NO. ... ... ... 19%

Continuing.. ..

The Elko New Market park system is composed of larger community

parks, like Windrose Park and Wagner Park, and smaller
neighborhood parks, like Woodcrest Park and Rowena Ponds Park,

trails, and community ballfields. For each facility, please tell

me if you or members of your household use that facility. Then

for each one you use, please tell me if you would rate that
facility as excellent, good, only fair, or poor?



31.
32.
33.
34.
35.
36.
37.

38.

40.

42.

NOT USE USE USE USE DK/
USE EXC GOO FAI POO REF

Larger community parks? 25% 40% 34% 2% 0% 0%
Smaller neighborhood parks? 23% 30% 38% 6% 2% 1%
Trails and Sidewalks? % 38% 49% 5% 2% 0%
Community ballfields? 36% 21% 35% 6% 0% 1%
Wagner Park skatepark? 63% & 22% 4% 2% 3%
Ice rinks? 61% 8% 24% 4% 2% 1%
Wagner Park Shelter? 43% 26% 26% 2% 1% 3%
In general, do you feel that YES. .. ... i e 91%
existing recreational facilities NO .. i 7%
offered by the City meet the DON'T KNOW/REFUSED..... 2%

needs of you and members of
your household?

IF "NO," ASK: (N=18)

39. What additional recreational facilities would you like
to see the City offer its residents?

UNSURE, 6%; INDOOR ICE RINK, 11%; TENNIS COURTS, 11%;
COMMUNITY CENTER, 6%; POOL, 11%; BASEBALL FIELDS, 39%;
TRAILS, 11%; SOCCER FIELDS, 6%.

In general, do you feel that YES. .. .. i 92%
existing recreational programs NO . ... i 6%
offered by the City meet the DON'T KNOW/REFUSED. .. .. 2%

needs of you and members of
your household?

IF "NO," ASK: (N=14)

41. What additional recreational programs would you like
to see the City offer its residents?

BASKETBALL, 50%; SOCCER,

o°

UNSURE, 14%; HOCKEY, 14%;
%; ANY SUMMER SPORTS, 14%.

2%

Have you or members of your house- YES................... 44%
hold participated in any City NO. ... 55%
park and recreation programs? DON'T KNOW/REFUSED..... 1%

IF "YES," ASK: (N=110)



43 . Which ones? DON’T KNOW/REFUSED..... 0%

BASEBALL/SOFTBALL..... 32%

MULTIPLE SPORTS....... 29%

SOCCER........cioiuuun. 10%

SWIMMING.............. 14%

BASKETBALL............ 10%

SCATTERED.............. 5%

44. Were you satisfied or dis- SATISFIED............. 99%
satisfied with your exper- DISSATISFIED........... 1%
ience? DON'T KNOW/REFUSED..... 0%

Changing topics....

When you think about community events, such as the Egg Hunt, Fire
Rescue Days or the Halloween Party....

45.

47.

48.

In general, do you feel that YES . .o 96%
existing community events offered NO . ... ... 2%
by the City meets the needs of you DON'T KNOW/REFUSED..... 2%

and members of your household?
IF "NO," ASK: (N=5)

46. What additional community events would you like
to see the City offer its residents?

UNSURE, 60%; CRAFT/HOBBY EVENTS, 40%.

Do you think the city has the right ABOUT RIGHT AMOUNT....86%
amount of community events, too TOO MANY............... 1%
many or too few? TOO FEW............... 11%

DON’T KNOW/REFUSED..... 3%
Have you or members of your house- YES................... 81%
hold participated in any community NO.................... 19%
events? DON'T KNOW/REFUSED..... 0%

IF "YES," ASK: (N=202)



49. Which ones? DON’'T KNOW/REFUSED..... 0%

LION’S EVENTS.......... 8%
BLOCK PARTIES......... 15%
FIRE & RESCUE DAYS....16%
PARADE................ 22%
NIGHT TO UNITE......... 7%
EASTER EGG HUNT....... 15%
CITYWIDE GARAGE SALE..1l%
HALLOWEEN. ............. 2%
SCATTERED. .. ........... 4%
50. Were you satisfied or dis- SATISFIED............ 100%
satisfied with your exper- DISSATISFIED........... 0%
ience? DON'T KNOW/REFUSED..... 0%
IF “NO,” ASK: (N=47)
51. Are there any changes or improvements that would make

you more likely to participate in a community event?
UNSURE, 11%; NO, 89%.

Changing topics....

52. During the past year, have you YES . . e e 45%
contacted Elko New Market City Hall? NO.................... 55%
DON'T KNOW/REFUSED..... 0%

IF "YES," ASK: (N=113)

53. On your last telephone call POLICE DEPARTMENT...... 8%
or visit, which Department FIRE DEPARTMENT........ 1%
did you contact -- the Police PUBLIC WORKS.......... 17%
Department, Fire Department, PARKS AND REC......... 15%
Public Works, Park and Rec- BUILDING INSPECT....... 7%
reation, Building Inspec- ENGINEERING............ 1%
tions, Engineering, Planning, PLANNING............... 5%
Administration, Billing ADMINISTRATION......... 8%
Department, or the General BILLING DEPT.......... 27%
Information Desk reception- GENERAL INFORMATION...12%
ist? DON'T KNOW/REFUSED..... 0%

Thinking about your last contact with the City, for each of
the following characteristics, please rate the service as
excellent, good, only fair, or poor....



EXC GOO FAI POO DKR

54. Response time from City Staff

to assist you? 45% 46% 7% 2% 0%
55. Courtesy of city staff? 56% 41% 2% 2% 0%

Moving on......

56.

57.

58.

What is your principal source of information about Elko New
Market City Government and its activities?

UNSURE, 1%; CITY NEWSLETTER, 40%; CITY WEBSITE, 29%; LOCAL
NEWSPAPER, 4%; SOCIAL MEDIA, 8%; E-MAILED NEWSLETTER, 6%;
WORD OF MOUTH, 6%; MAILINGS, 2%; SCATTERED, 3%.

How would you prefer to receive information about Elko New
Market City Government and its activities?

UNSURE, 1%; CITY NEWSLETTER, 40%; CITY WEBSITE, 20%; LOCAL
NEWSPAPER, 2%; SOCIAL MEDIA, 9%; E-MAILED NEWSLETTER, 22%;
WORD OF MOUTH, 2%; MAILINGS, 3%; SCATTERED, 2%.

During the past year, did you or YES . e 85%
members of your household regular- NO........ ... ... .. ... 15%
ly read the city’s newsletter? DON'T KNOW/REFUSED..... 0%

IF "YES," ASK: (N=213)

59. How would you rate the qual- EXCELLENT............. 33%
ity of the newsletter -- ex- GOOD.................. 61%
cellent, good, only fair, or ONLY FAIR.............. 6%
poor? POOR. . ... ... ... ... 1%

DON'T KNOW/REFUSED..... 0%

The City could discontinue the printed version of the city’s
newsletter to be more environmentally friendly, save costs and
provide more timely information. TIf the print copy of the
newsletter was no longer mailed....

60.

61.

Would your household be able to YES. ... 86%
access the electronic versionon a NO.................... 13%
computer or mobile device? DON’T KNOW./REFUSED....1%
How likely would you be to read an VERY LIKELY........... 35%
electronic version of the city news- SOMEWHAT LIKELY....... 32%
letter - very likely, somewhat NOT TOO LIKELY........ 15%
likely, not too likely or not at NOT AT ALL LIKELY..... 17%
all likely? DON’T KNOW/REFUSED..... 0%



62.

Now,

70.

Have you accessed the City's web- YES. i ti e e e 6

site? NO. ... 3
DON'T KNOW/REFUSED... ..
IF "YES," ASK: (N=167)
63. How would you evaluate the EXCELLENT. ............ 3
content of the city’s website GOOD.................. 5
-- excellent, good, only fair ONLY FAIR............. 1
or poor-? POOR........ ... ..
DON'T KNOW/REFUSED. .. ..
64. How would you rate the ease EXCELLENT............. 2
of navigating the site and GOOD. . ...ttt i 6
finding the information you ONLY FATIR. ............ 1
sought -- excellent, good, POOR. ... viiiiii i
only fair or poor? DON'T KNOW/REFUSED.....
65. What additional information would you like to see on the
city's website?
UNSURE, 17%; NO, 65%; PARKS AND RECREATION, 4%; ROAD
CONSTRUCTION UPDATES, 4%; DEVELOPMENT PLANNING, 4%;
SCATTERED, 6%.
I would like to ask you about social media sources. For

each one, tell me if you currently use that source of infor
mation; then, for each you currently use, tell me if you
would be likely or unlikely to use it to obtain information
about the City of Elko New Market.

66.
67.
68.

69.

NOT USE USE DK/
USE LIK NLK REF

Facebook? 16% 75% % 0%
Twitter? 58% 28% 14% 0%
YouTube? 38% 44% 18% 0%

Is there any other social media you use on a regular
basis?

NO, 80%; SNAPCHAT, 3%; PODCASTS, 11%; NEXTDOOR, 3%;
SCATTERED, 3%.

just a few more questions for demographic purposes....

Do you have school-aged children or YES................... 5
pre-schoolers in your household? NO. ..ttt 4

DON’T KNOW/REFUSED.....

10



71,

T2

What is your age, please?

(READ CATEGORIES, IF NEEDED)

Gender (DO NOT ASK)

11

18-24. ... ... oL, 5%
25-34. ... il 19%
35-44 ... ... . oo 30%
45-54 . ... ... o oo, 27%
55-64... ... ... .. 11%
65 AND OVER............ 8%
REFUSED................ 0%
MALE.................. 49%
FEMALE................ 51%





